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[From the Editor's desk...]

The word “Sustainability” refers to the study of functioning of natural systems function, remain
diverse and produce everything it needs for the ecology to remain in balance. It also acknowledges that
human civilization takes resources to sustain our modern way of life. It aims at economic & Social
development, environmental protection, prosperity and peace. The primary goals of Sustainability
includes ending poverty and hunger, to achieve gender equity and better standards of education and

health care.

In the current globalized world, the concept of sustainability plays a significant role in overall
progression of mankind and the thus understanding its concepts becomes very essential. In this
endeavor, the national web conference organized by the IQAC of the institution, the deliberations and
discussions on various sub-themes of the conference was quite successful in reaching the objectives of
the conference. We place on record our sincere gratitude to the KRJS management, all the Guests,
Special invitees resource persons, delegates from various institutions, Academicians, authors and
students for their active involvement and support in the success of the conference. Also we render
special thanks to all the teaching, non-teaching staff and students of our institution for their constant
support throughout. A heartfelt thanks to IQAC team for its tireless efforts in organizing the

conference which was a grand success and in bringing out this compendium.

Editors

Dr. P. Nagabhushana Reddy
Jyothi R
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A STUDY OF PERCEPTION AND WILLINGNESS OF
CUSTOMERS TO ADOPT GREEN BANKING WITH SPECIAL
REFERENCE TO BANKING CUSTOMERS IN BANGALORE
Dr. Venka Naik"Harini.S’

ABSTRACT : Nowadays business organizations have started following “go green” concept. Banks play a major role in the
economic development of the nations. Besides that, banks are also introducing the best practices of green banking in order to
protect the environment. Green banking means promoting environment friendly practices for sustainable growth and reduces the
carbon footprint from the banking industry. This study is conducted to analyze the perception and willingness to adopt green
banking among the general banking customers in Bangalore. This study is particularly conducted among the banking customers
because they are the real decision makers and they should be well aware of the latest changes in the banking sector. It is mainly
based on primary data and secondary data. The primary data is collected by developing a well structured questionnaire mainly
taking into consideration the objectives of the study. The questionnaire is circulated among 30 respondents. The non-probability
convenience sampling method was adopted for selecting the respondents. The result of our study shows that the respondents are
aware of only few green banking products and the government and Banks should create awareness and educate them about the
importance of green banking products by providing proper training.

KEY WORDS: Customer's perception, Green banking and Banking customers.
INTRODUCTION

Green banking is emerging concept for environment sustainability. It means promoting environmental friendly practices for
sustainable growth and reduces the carbon footprint from the banking industry. Using online banking instead of branch banking,
paying bills online instead of mailing them, opening online bank account are now added advance to the banking technology or
contributing the environment sustainability.

Banking sector is generally considered as environment friendly in terms of emission and pollutions. Internal environmental
impact of the banking sector such as use of energy, paper and water are relatively low and clean. This is an effort by the banks to
make the industries grow green and in the process restore the natural environment. This concept of green banking will be
mutually beneficial to the customers, banks, industries and the economy. For customers this shift towards green banking means
that more deposit and loan products will be available through online and mobile banking. Green banks should also have lower
fees and give rate reductions on loans going towards energy-efficient products. This is banking beyond pure profit. Another
important aspect of green banking is the involvement and outreach from the individual banks to their local community.

The beginning of 21st century brought tremendous changes in banking activities. Due to this change bank has shifted towards the
adoption of innovative banking products. The use of ATM, internet banking, online transfers, debit card and credit card become
popular. Innovative product is time saving, create less cost to the bank as well as the customers. Innovative banking has different
channels to provide service to the customer but the main source is internet which creates less cost to the customer and it also save
the time and create less pollution to the environment. Environment sustainability can be defined by taking a decision which
reduces business's negative impact on environment but it means to develop a process which provides a sustainable growth in
future.

As per the latest projects of the government, they aim at eradication of black money and move towards cashless economy. The
cashless economy gives a new shape of our Indian economy, especially focused on upgrading the poor population. The new drive
“Demonetization” by Mr.Narendra Modi, Prime Minister of India was a bold decision, which became a success with the support
of green banking. This drive with the help of green banking not only helped in rooting out the corruption but promoted the
government project “a digital India” which brought the cultural change in our economy with the sharp growth in usage of plastic
money. Plastic money promotes the citizens of India to go cashless. All these projects brought a revolutionary change in our
economy with digital payments.

Green Banking Products:

» Payingbills online.

» Green cards.

*  Online fund transfer.

» Greencarloan.

* Mobile banking.

* Green certificate of deposits.
* Greenmortgage.

* Greenhome equity loans.

There are many reasons why banks have followed the green track. Out of many reasons, few are highlighted here:

 Increasing energy consumption.
» Energy prices.
»  Growing consumer interest in environmentally friendly goods and services..
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» Higher expectations by the public on banks environmental responsibilities.
* Emerging stricter regulatory and compliance requirements.

Challenges in adoption of green banking:

e caldefaults.

» Notsafe and secure all the time.

» Large number of transactions should be routed over the web the e-banks can think of profits.

» Banks and customers need to be ready to adopt new technological changes.

» Lackof proper infrastructure for the Loss of data due to techniinstallation of e-delivery channels.

Limitations to the usage of Green Banking:

The large portion of the Indian population resides in rural areas of the country where there is no access to internet and not even
aware of technology for online banking. Though, the central bank of our economy, Reserve Bank of India who forms all banking
regulations is focusing on financial inclusion, but infrastructure plays a very vital role in promotion and accessibility of financial
inclusion. This process needs to be promoted from grass root level in rural areas of India.

Security is another major issue to look into it. Customers feel insecure while using internet banking facilities. Banks have tried
their best to safeguard the data and securities of their customers by generating one time password for their each non transactional
tasks and transaction tasks. Banks have come up with virtual keyboards for security purposes.

RESEARCHMETHODOLOGY
STATEMENT OF THE PROBLEM

The attack of human beings on nature is the cause of environmental deterioration. This deterioration is leading to global warming
and climate change. Climatic changes have been causing natural disasters like cyclones, floods, landslides, and droughts.
Combined efforts of governments, corporate sector and individuals can help in minimizing these various forms of environmental
deterioration. Banks have been using lighting, air conditioning, electronic equipments, IT, high paper wastage in massive
proportion. The resultant internal carbon footprint can be reduced through the use of renewable energy, automation and other
measures. On the other hand, banks can reduce external carbon emission by financing projects and companies that are working
for pollution reduction and adopting green technologies. Being a major source of fund provider, banks can play a crucial role in
ensuring environmentally sustainable and socially responsible investments in the economy. Thus, now a days, banks are
gradually coming to realize there is an immediate need for a shift from profit motive to planet, people and profit orientation for
sustainable development in the long-run. In this context, an attempt has been made to study the perceptive and willingness of
customers to adopt green banking practices with special reference to general banking customers in Bangalore.

REVIEW OF LITERATURE

In order to get proper perspective of the present study, it is necessary to have the background of some of the studies carried out in
the recent years. In this study the attempt has been made the researcher to identify the previous literature pertaining to the topic to
draw a deeper insight into the concept. The previous studies on consumer's behavior towards online shopping would immense
help the researcher in understanding the contributions made by others and in creating a link to the chosen topic by the researcher.
This has helped the researcher to identify the contributions and the research gap and in the formulation of the questionnaire for
data collection and conducting the research.

1. Dr. G. Prakash Raj (2017) explain in his study that green banking is the corporate social responsibility of every banks. Along
with the focus on the green banking initiatives the bank should also take care of their lending policy and it encourages the
customer's business transaction in an environmental friendly manner.

2. Satheesh Kumar.C (2017) explain in his study that banks should take necessary action to educate the general public about green
banking and its products.

3. Dr.S.R.Eshwari (2019), states that the government should play major role and formulate green policy guidelines and financial
incentive for going green. Proper training and educational programs by banks for green initiatives will actually make green
banking successful.

OBJECTIVES OFTHE STUDY

» Tostudy the level of awareness of customers on green banking.

« Toidentify the factors motivating for using green banking services.

» Toexamine the effectiveness of green banking.

» Toidentify the opinion of customers as regards to green banking concepts.

+ To study the customer satisfaction level towards the adoption of green banking.
* Toanalyse the problems faced by customers using green banking.

DEFINITION OF KEYWORDS

Customer's Perception: The process by which a customer selects, organizes and interprets information to create a meaningful
picture of the brand or the product.

Green Banking: Green banking means promoting environmental friendly practices and reducing your carbon footprints from
your banking activities.

Banking Customers: Persons who any sort of deposit account like saving, term deposit, recurring deposit, a loan account some
similar relation and thus the banking transactions.
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